Georgia Institute of Technology
Ivan Allen College of Liberal Arts
School of Economics

Economics 2105
Principles of Macroeconomics
Spring 2016

Meeting Time and Location: MWF 9:05-9:55 p.m., Van Leer W200
Instructor: Dr. Matthew E. Oliver, Assistant Professor

Office: 223 Old CE Building

Office Hours: by appointment (see note below)

E-Mail: matthew.oliver@econ.gatech.edu
Office Phone: 404-894-0941

NOTE: Because I am teaching three different courses this semester, I expect to be very busy
keeping track of everything, and office hours are likely to be in high demand. Therefore, to
ensure that each of you gets the help you need, my Teaching Assistant will be holding regular
weekly office hours for this class. Please see him if you have basic questions about the material
or need help with homework problems and/or concepts while studying for exams. For all other
needs or inquiries, I will be happy to schedule an appointment with you. My door is always open,
but I still prefer to know when you’re coming!

Teaching Assistant: He Zhang (economics PhD student)
Office Hours: Monday, 2:00-4:00 p.m.; Wednesday, 10:00-11:30 a.m.
Email: hzhang440@gatech.edu

Course Description: Following the major recession that occurred in 2008 and 2009, and thanks
in part to the primary focus of politicians and major news media outlets when speaking of “the
economy”’, these days when most people think of “economics” they’re really thinking of
“macroeconomics”. In reality, macroeconomics is a distinct sub-discipline of economics that
deals with aggregate measures of production, consumption, and general economic wellbeing, as
well as the government policies designed to influence these measures. To put it loosely, the key
distinction between macroeconomics and microeconomics is that the former focuses on the
economic behavior of the aggregate economy (i.e. all producers, consumers, and markets in
aggregate), whereas the latter focuses on the economic behavior of individual agents or markets
(i.e. one producer, consumer, and/or market by itself). Things like aggregate supply and demand,
gross domestic product (GDP), the unemployment rate, monetary and fiscal policies, the
business cycle, inflation, international trade, and many other concepts comprise the arena of
modern macroeconomics. As such, the focus of any Principles of Macroeconomics course is to
introduce students to these key concepts, and to help them develop a working understanding of
the basic underlying theories (i.e. principles) of macroeconomics at their most fundamental
levels.

Required Text: Macroeconomics, by Paul Krugman and Robin Wells (2015), 4™ ed., Worth
Publishers, N.Y.



Required Supplement: Access to the Launchpad course site (details at back of syllabus).

**¥*Note: You have three options for purchasing the textbook and supplement.
1. You may purchase the textbook with Lauchpad access (which includes access to a digital
copy of the textbook) at a campus bookstore. ISBN: 978-1-319-03590-7
2. You may purchase the Launchpad access by itself (which includes access to a digital copy
of the textbook) at a campus bookstore. ISBN: 978-1-319-03589-1
3. You may purchase access to the Lauchpad course site (which includes a digital copy of the
textbook) directly from the Lauchpad website.

Grading Scale: We will follow a standard grading scale for this course:

90%-100%
80%-90%
70%-80%
60%-70%

<60%

A

B
C
D
F

Your grade for this course will comprise four components:

In-class Quizzes (10%) — At the beginning of class each Friday throughout the
semester, I will give very short quizzes on the material we have gone over in class
that week. At the end of the semester, I will drop your lowest two quiz scores.

Online Assignments (25%) — Your homework will be administered through the
Launchpad website. There are two types of assignments per chapter: one Learning
Curve (LC) assignment and one Graded Homework (GHW) assignment. Please note
the following:

1.

The due date for all LC assignments will be set to Friday at midnight each
week. The LC assignments are worth 1/5 of your total online assignments
grade (or 5% of your total course grade). For the LC assignments, all you have
to do is complete them for full credit. At the end of the semester, your two
lowest LC scores will be dropped (which basically means you can skip up to
two LC assignments without being penalized on your final online assignments
score).

The due date for all GHW assignments is set to midnight of the final day of
class (April 25™). The GHW assignments are worth 4/5 of your total online
assignments grade (or 20% of your total course grade). For the GHW
assignments, you will receive credit only for the questions you answer
correctly—that is, incorrect answers are penalized. However, you may attempt
each GHW assignment a second time if you did poorly on it the first time, and
the higher of the two scores will be the one that is entered into the grade book.
At the end of the semester, your lowest twvo GHW scores will be dropped.

If you do not complete a given online assignment by the specified due
date/time, your grade for that assignment will be a zero, no exceptions. Even
though I know some of you will procrastinate, 1 strongly advise against
waiting until the last week of class to start on the GHW assignments.



3. Mid-term Exams (20% each) — Your mid-term exams will be on February 15, 2016
and March 18, 2016. These dates are non-negotiable. For those with GT-approved
absences only, any make-up exams will be scheduled accordingly.

4. Final Exam (25%) — The final exam will be comprehensive. The date and time of the
final exam will be in accordance with the Institute’s final exam schedule, and is non-
negotiable. For those with GT-approved absences only, a make-up final exam will be
scheduled accordingly.

The percentages next to each component indicate the weight that each component carries in your
final grade. Thus, your final grade will be calculated as a weighted average. So, for example, if at
the end of the semester your in-class quiz average is a 95, your online assignments average is an 80,
you got an 85 on the first mid-term, a 92 on the second mid-term, and a 90 on the final exam, your
grade for the class will be:

0.1x95 + 0.25x80 + 0.2%x85 + 0.2x92 + 0.25x90 = 87.4 - B

Attendance Policy: I cannot force you to attend class, but I strongly encourage it. However, to
make things more interesting, I will implement a class attendance game. For more information,
please see the Attendance Game document, which is available on the t-square course site.

Other Course Policies: Please make every effort noft to arrive late or leave early. Please set cell
phones to ‘silent’, and do not answer your phone while in class (do not get up and leave the
classroom to answer your phone either). If it is a genuine emergency, please exit the classroom
as discretely as possible to address the issue. Texting during class is not permitted. Any other
rude or disruptive behavior will be dealt with appropriately. You may bring your laptop
computer or other device to class, but only if you are using it for course-related activities (not for
playing games or looking at social media, among other things). During exams, you may not use
your cell phone calculator (so bring an actual calculator), and if you need to go to the restroom,
you must leave your cell phone with me while you go.

Academic Dishonesty: Cheating and plagiarism will not be tolerated. Any violation of the
Institute’s Honor Code will be reported to the Dean of Students.

Group Work Guidelines: You are encouraged to interact with other students outside the
classroom to discuss the homework and candidate exam questions, but no formal group
assignments are assigned.

Disclaimer: If anything significant should change with respect to this syllabus, I will let you
know immediately.



Instructions for Accessing the Launchpad Course Site:

The online portion of our course is open for student registration. To register for the course go to:
http://www.macmillanhighered.com/launchpad/krugmanwellsmacro4/2809285

PLEASE bookmark the page to make it easy to return to. You have three options to enroll in the
course: you can purchase direct access, you can buy an access code, or you can get free 21 day
access while deciding. Your registration options are explained here. To navigate and start using
LaunchPad please consult the Get Started guide and/or view this video.

If you have problems registering, purchasing, or logging in, please contact Customer Support.
You can reach a representative 24 hours a day, 7 days a week:

«  through the online form

*  Dbychat
Or by phone at (800) 936-6899:

*  Monday through Thursday 7:00 a.m. to 3:00 a.m.

*  Friday 7:00 a.m. to 11:00 p.m.

«  Saturday 11:30 a.m. to 8:00 p.m.

*  Sunday 11:30 a.m. to 11:00 p.m.



